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Implement Evidence Based Practices
* Local worksites have cancer prevention policies and
systems

Metrics:

e # of new cancer prevention worksite policies/systems in
place as result of the Cancer Control and Screening
Program

* % of Colorectal Cancer Toolbox elements adopted at
provider offices working with the Cancer Control and
Screening Program

* % of Colorectal Cancer Toolbox elements in place at
provider offices 12 months following the completion of
work with FCCHD (Sustainability)

Cancer Control and Screening

* Reduce number of cancers
diagnosed in Region 1

* Reduce cancer related health
disparities in Medicaid population

Cancer Screenings:

* Toincrease the knowledge on and the number of
Region 1 residents completing the recommended
breast, cervical and colorectal cancer screenings

Metrics:

* Percent of diagnosed patients
enrolled in Medicaid

* Number of breast, cervical, and
colorectal cancer diagnosis in
Region 1

Metrics:

* Ratio of new Cancer Screening program participants vs.
re-enrolled participants

* Adherence rate of colorectal card screenings

* % of Native American participants screened (as relative
to the Flathead County Native American goal for the
grant year)

Patient Advocacy
* Link diagnosed patients to care

Metrics:

* Percent of diagnosed patients enrolled in Medicaid

* Number of MOUs in place to treat patients diagnosed
with colorectal cancer
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Promote Community Involvement
* The community participates in promoting a tobacco-free
Flathead County

Metrics:

¢ Number of community partners that participate in Days
of Action

* Number of “other” events with community partners
participating

* Number of people attending events and presentations

Tobacco Use Prevention
* Reduce tobacco use in Flathead
County

Promote Smokefree and Tobacco-free Environments

* Increase number of smokefree and multi-unit housing
complexes

* Increase the number of businesses with tobacco-free
campuses

* Ensure compliance with the Clean Indoor Air Act

Metrics:

* Prevalence of tobacco use among
adults

* Prevalence of tobacco use among
youth

Prevent Tobacco Use among Young People
* Educate and empower youth to make good choices
related to tobacco

Metrics:
* Percentincrease in knowledge of tobacco on pre/post
test (STAND)

* Percentincrease in knowledge of tobacco on pre/post
test (youth tobacco presentations)

Metrics:

* Percent of housing complexes with an ideal campus
policy

* Percent of housing complexes with a smoke-free
building policy

*  Number of businesses newly smoke-free with which the
Tobacco Use Prevention program has worked

*  Number of community events newly smoke-free of with
which the Tobacco Use Prevention program has worked

* Number of workers covered by new smoke-free campus
policies

Promote Quitting
* Increase number of calls to the Quit Line and ensure
people are aware of cessation resources

Metrics:
* Percent of total Quit Line calls from Flathead County
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Planning:
» Staff and community partners understand their
role when responding to a public health emergency

Metrics:
* Percent of response plans and procedures
reviewed every fiscal year

Public Health Emergency Preparedness

* Respond to events impacting local public
health through planning, assessment, and
development of critical capacities

Response:

* Staff and community partners demonstrate
response skills when responding to a public health
emergency

Metrics:
* Percent grant deliverables completed
quarterly

Training:
» Staff and community partners are trained to
respond to a public health emergency

Metrics:

*  Number of key community partners participating in
a tabletop or functional exercise

* Percent of community response partners
complying with quarterly call-down drills

Metrics:

* Percent of staff having completed ICS 100, 200,
and 700

* Percent of staff having completed ICS 300 and
400

* Percent of staff and community partners that have
completed annual training on Emergency Medical
Countermeasures

Corrective Action:
* Staff and community partners improve response to
a public health emergency

Metrics:

* Percent of After Action Reports completed for every
emergency preparedness related event

* Percent of AARs completed in one month from
completion of an event

* Percent of corrective action items completed
within the allotted timeframe
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Enforcement
* Support enforcement through adequate equipment and
policies

Safe Kids Safe Communities

* Increase awareness about the benefits of seatbelt
usage

* Increase the correct usage of child restraints

* Reduce the number of alcohol related traffic crashes

Metrics:

* Percent of law enforcement cases that meet minimum
requirement for DUI convictions

* Number of policy makers contacted regarding primary
seat belt law

Metrics:
* Increase the correct usage of child restraints
* Number of alcohol related traffic crashes

Provide Education:
* Flathead County residents have knowledge of how to
live safely

Metrics:

* Number of car seat technicians certified

* Number of car seats checked

* % of helmets distributed with education

* Number of schools participating in a young drivers
campaign




